
Advertise your brand or product to our 
readership 

If you want the impact, reach and cut-through that  
high-impact print advertising can deliver then get in touch.  

Print advertising allows you to: 

�� Reach senior industry professionals; 
�� Stand out from the cluttered world of digital  

             advertising – print is still the most effective way to  
             target an audience engaged with the content they’re  
             consuming;
�� Align your brand with the leading publication in the  

             industry.  

To find out more information about print advertising with our brands, 
please fill in the form at the bottom of the website.

Print Advertising 

Print advertising allow you to:

Advertising available in print, in app and on Risk.net

Mechanical Data - App

Online Ads 
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How human 

is your
algorithm?

EY’s global fi nancial services team can help you 

humanize your digital offering. 

ey.com/fsdigital  #BetterQuestions

19

risk.net

In the time it takes the Earth to rotate 

about its axis, internet users will gener-

ate 2.5 quintillion bytes of new data.

That number, a calculation by IBM, 

is mostly a slag heap of digital dross. But it is a 

mountain asset managers can no longer afford 

to ignore. Whether to spin alpha or just survive, 

asset managers need to separate the meaningful 

and profitable from the futile and worthless. 

And if humans cannot do it, a robot will.

“Data science, big data and machine learning 

are all becoming a necessity just to compete,” 

says Anthony Lawler, co-head of GAM System-

atic, a $4.7 billion quant fund. GAM has robots 

working on predicting asset prices and even  

vetting how fruitful new sources of data will be.  

Lawler compares this moment to the early 

1980s when a small start-up called Bloomberg 

began selling its now-ubiquitous terminal. Those 

terminals put a glistening smorgasbord of new 

information at the fingertips of asset managers.   

“If you didn’t have Bloomberg, certainly 

within one year of that coming out, you were 

at a disadvantage, and you would be behind 

the price discovery curve by not having that 

technology,” Lawler says. “The current evolution 

is not dissimilar.”

That is, if you’re not using available data 

in real time, other people are. And if you 

fall behind, “your returns will become less 

competitive”, Lawler says.

Some of the world’s largest asset managers are 

on board.

Goldman Sachs Asset Management has incor-

porated big data, and by extension, some type 

of machine learning, into around half of the 

several hundred factors it uses to select sto
cks. 

Pimco uses data science to inform its bids in US 

Treasury auctions, while a ‘muni bot’ helps JP 

Morgan Asset Management to quickly source 

investments for its municipal bond portfolios.

Hunting for signals in data

The most daunting task facing data-driven 

investors may be grappling with the gargantuan 

volume of data. Some of that is records, trading 

data and number sets, a vast field now manage-

able through large-scale computing. The even 

bigger remainder is unstructured data, mostly 

text- and image-heavy information, that firms 
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Need to know

Firms are scanning an ocean of text and images, as well as big number sets, to grab an edge. By Faye	Kilb
urn

Do or die – asset managers  

take up data science

Data science
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